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The workshop on Pervasive Advertising and Shopping at Pervasive 2010 in Helsinki looks at the
future of advertising and shopping from the perspective of pervasive computing. The workshop will
join the workshop series of Pervasive Shopping and Pervasive Advertising.

Workshop
Topics

Timeline
for 2010

» Digital Signage Advertising

» Mobile Advertising

» Location and context-based
advertising

»

Technologies: Smart home, RFID,
ubiquitous payments and value
transfer, location and context aware-
ness, agents.

» Tracking technologies
(GPS, RFID, GSM, Bluetooth, ...)

»

Legal: intellectual property protec-
tion, privacy protection.

» Techniques for assessing sensor
data

» Advertising in electronic news pa-
pers and e-books

»

Social: effects on structures, emer-
gent social practices, effects on ro-
les within social organization units,
identity and anonymity.

» Assessing the effectiveness of
advertisements in the real world

» Mixing content with advertisement

»

Economics: pricing of ubiquitous
services, valuation of goodwill and
information goods, fair pricing for
personal data and privacy.

» Pervasive advertising technologies

» Dealing with limited attention
(SPAM prevention in the real world)

»

Business: ubiquitous business mo-
dels, SCM, industrial design, process
design, ubiquitous product develop-
ment, CRM.

» Privacy and pervasive advertise-
ments

»

Experience design: appliances,
architecture and building, ubiquitous
commerce spaces.
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